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1. Introduction
In order to provide an overview of the overall corporate identity and website design for the HYPMED
project, a series of screenshots and images have been included below along with some brief
information on the various webpages, social media pages, logos and templates that have been
created to support the project’s outreach and dissemination activities.

2. Corporate Identity
2.1 Project Logo
The HYPMED project logo was carefully designed with the nature and aims of the project in mind.
The colour of the logo also serves as the overall colour scheme for the project, forming a vital part of
the project’s corporate identity
and strongly associating it with
breast cancer research.
The slogan was also chosen
through careful discussion
between the team at EIBIR and
the Scientific Coordinator, Prof.
Christiane Kuhl. The aim of the
slogan is to allow viewers from
all backgrounds to quickly identify the general nature of the project. “Finding breast cancer” refers to
the project’s aim of enhancing the diagnosis of breast cancer while “Saving Lives” refers to the better
patient outcomes that will result from this enhanced diagnosis. The slogan was designed to be
accessible to all audiences, catchy and easy to remember. The combination of straight lines and wavy
lines in the logo was chosen to reflect the combination of two imaging modalities of PET and MRI,
which the core objective of the project.
The HYPMED logo is also available an in icon version so that it can be used in a variety of layouts,
formats and designs. The logo was made available to all partners on January 20, 2016.
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2.2 Presentation templates
In order to ensure widespread project recognition at conferences, workshops and other
dissemination events, a PowerPoint template has been prepared based on the HYPMED project’s
corporate identity. It carries instructions on which fonts are to be used, ensuring consistent and
uniform presentations by all partners in the HYPMED consortium.
The EU emblem, grant number and a statement on the project’s Horizon 2020 have been included in
the presentation slides` footer (see figure 1).
The template has been shared with all partners and was already used by all partners during the
Project Kick-off Meeting on January 29, 2016. The template has also been upload to the HYPMED
Project’s online management and collaboration platform (Teamwork.com), which allows all members
of the consortium to quickly and easily download the template (as well as many other project related
documents) anytime, anywhere.

Figure 1: Title page of the HYPMED project PowerPoint Template
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3. Project Website
Website URL: www.hypmed.eu
The HYPMED project website has been designed in line with the project’s corporate identity to
ensure consistency and establish a distinctive identity. Every effort was made throughout the design
process to create a clean, simple and intuitive design that allows users to easily and quickly find the
information they want. For the homepage of the website parallax scrolling format has been
implemented as it allows users to simply scroll through all the main features of the website without
having to navigate through a maze of separate pages. The .eu domain was chosen in order to
associate the project with its funding body, the European Union, and the EU emblem, grant number
and a statement on the project’s Horizon 2020 have been included in the website’s footer.
The header image on the home section of the website (the first page users see when visiting the site)
was chosen to give the website strong appeal to a wide audience of users. The image implies a strong
association with breast cancer and invites users from all backgrounds (non-scientific and nonmedical) to read more, whereas an image of a more technical nature could be off-putting to those
without a technical, scientific or medical background.
The website will be regularly updated according to project progress. The work package 5 report D5.5:
Report on maintenance of website, updating with project news, results, success information due in
M48 will summarise the updates and maintenance activities carried out during the project.

The following series of screenshots will provide an overview of the website’s main scrolling page and
some of the main subpages:
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Figure 2: The top section of the main page of the HYPMED Project website
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Figure 3: The view after the user has scrolled down slightly

Figure 4: Latest news posts, which are then linked to more detailed news reports
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Figure 5: About section with links to a page with work packages descriptions and a results repository which will contain
all public deliverables

Figure 6: Page with results repositories listing public deliverables which will be updated as the project progresses
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Figure 7: Partners section with animated flags to identify location of partners. Each country has separate page with
description of each partner, see below.

Figure 8: Partner information page for EIBIR
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Figure 9: The press and publications section. By clicking read more the user is taken to a page with online repositories for
open access publications and press material.

Figure 10: Press & publications page with file repositories. Open access articles will be added as available
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Figure 11: The Contact section with details of the scientific coordinator and the project coordinator. All
messages sent via the message function are sent directly to the email account of the project coordinator.

Figure 12: Website footer contains EU emblem and statement on funding source, as well as buttons to
subscribe to the project newsletter and to follow the project’s Twitter account.
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4. Social media
In today’s world social media is a vital part of any dissemination strategy or awareness campaign and
the HYPMED project is no exception.
In order to engage with social media users, a HYPMED twitter account has been set up and is
managed by EIBIR. The @hypmed_eu twitter account will also be used in conjunction with the
@eibir_biomed account to announce and promote the new HYPMED project website and all future
updates.
Buttons have also been added throughout the HYPMED project website to invite users to follow
HYPMED on Twitter. The press and communications offices from the all the large academic partners
have been made aware of HYPMED’s social media presence and will be asked to support promotion
of the HYPMED Twitter account and website via their own social media channels.

Figure 13: HYPMED project Twitter account which uses the project’s distinctive corporate identity.
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5. Newsletter Design
As set out in the Description of Action, the project will publish a newsletter at least once every 12
months during the duration of the project. To facilitate this, a dedicated HTML mailing template will
created in line with the project’s corporate identity and based closely on the project’s website
design. This will ensure that HYPMED newsletters will have a clean, modern and attractive design.

6. Conclusion
With distinct and well-designed project logo, slogan, and colour scheme already in place, all of which
have strong associations with breast cancer and medical imaging, the HYPMED Project now has a
clear and memorable corporate identity that will be become highly recognisable through the
project’s dissemination activities over the coming four years. This corporate identity has already
been implemented across the project consortium in presentations has formed the basis of the
website and will also be used for the project’s newsletter design.
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